FOR IMMEDIATE RELEASE 


Crumbl Cookies, the nation’s largest cookie company, is there for 
moments that matter 


OREM, UT — Crumbl Cookies, the nation’s fastest-growing cookie delivery and takeout company steps up to take on 
wedding season, graduation season, spring holidays, and every event in between with its weekly rotating menu and 
famous pink box. 


Crumbl’s unique approach to the dessert experience overall makes their cookies the dessert for any event, no matter 
the holiday or celebration. 


“Our cookies are delicious and take any celebration to the next level,” said Crumbl CEO and Co-founder, Jason 
McGowan. “We offer takeout, local delivery, curbside pickup, nationwide shipping, and catering. When it comes to 
celebrating with friends and family, we want Crumbl there to make it even sweeter.” 


Crumbl’s catering program began in 2018, offering their normally oversized cookies in addition to miniature-sized 
cookies. Customers can choose size and flavor in addition to various packaging options and cookie toppers. 


“Our catering cookies are perfect for dressing up all kinds of gatherings,” said Crumbl COO and Co-founder, Sawyer 
Hemsley. “We also have delivery and digital gifting options, which help friends, families, and loved ones to connect 
from afar." 


Crumbl offers a weekly rotating menu of cookies made from 200+ flavors. These cookies can be purchased in store, 
locally delivered, or shipped nationwide. Crumbl features four specialty cookies each week along with the award- 
winning Milk Chocolate Chip and Classic Pink Sugar cookies. 


With an in-store visit, cookie lovers will see staff members mix, bake, and prepare the cookies fresh in an open kitchen 
for all to see. “Having our customers see every cookie being made is one of the best experiences of our stores,” said 
Hemsley. “Each ingredient is carefully chosen to provide customers with the highest quality cookies, every time.” 


Some of the Crumbl specialty cookies include: Muddy Buddy, Biscoff Lava, Funfetti, Snickerdoodle, Coconut Lime, 
Chocolate Caramel, Hazelnut Sea Salt, Oatmeal Chocolate Chip, Rocky Road, S’Mores, Pumpkin Pie, and many more. 
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About Crumbl 

Crumbl Cookies' mission statement is to bring friends and family together over a box of the best cookies in the world. 
Crumbl was founded in 2017 in Logan, Utah by Jason McGowan & Sawyer Hemsley. In just five years, Crumbl has 
grown from a humble cookie shop to a booming franchise with over 370 locations in 40+ states. Crumbl is honored to 
be the largest cookie company in the nation and fastest growing restaurant franchise. Its rotating menu offers new 
flavors every week while regularly bringing back crowd favorites and unique original recipes. Crumbl is open from 
8am - 10pm. on weekdays, 8am - 12am. Fridays and Saturdays, and is closed Sundays. Visit Crumbl online at 
crumblcookies.com, on social media (@crumblcookies), or any of their nationwide locations. 
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Crumbl Cookies Background Information 


It all started with one big dream, two cookie-crazed cousins, and the perfect combination of flour, 
sugar, and chocolate chips. Crumbl was co-founded by Jason McGowan (CEO) & Sawyer Hemsley 
(COO) when they teamed up and dove head-first into the world of baking. After thousands of 
dollars in wasted dough, recipes that didn't live up to expectations, and cookies that are just plain 
embarrassing to them today, the pair decided to take their 'perfect cookie quest' to the people. 
They gathered feedback and tested recipes—a practice that is still part of the Crumbl process— 
until they created the world’s best chocolate chip cookie. 


After developing the perfect recipe, the duo and their family opened Crumbl’s first store in Logan, 
Utah in 2017. From day one, it was important to them that Crumbl customers see their cookies 
being mixed, baked, and dressed in real-time. Equally as important were the high-quality 
ingredients. At first, Crumbl only served fresh milk chocolate chip cookies for takeout and delivery, 
but other services became available like curbside pick up, catering, nationwide shipping and more! 


As Crumbl continued to grow, so did their flavor offerings. Crumbl’s award-winning Milk Chocolate 
Chip cookie has always been on the menu with their chilled Classic Pink Sugar cookie becoming a 
semi-permanent menu item soon after. Crumbl then introduced its concept of a rotating menu. 
The frequency and timing of Crumbl’s rotating menu evolved over the course of a year until its 
iconic four-flavor weekly rotation was officially established in December 2018. Since then, new 
flavors are added frequently—often weekly—in addition to current recipes receiving updates and 
improvements. The brand now focuses on developing unique and delicious cookies inspired by 
popular flavors, foods, desserts of all kinds - from pies to cakes to candies and more. Everyone is 
invited to Taste Weekly at Crumb! 


Crumbl’s delicious cookies wouldn't be complete without their iconic pink packaging! Crumbl’s 
boxes are designed to perfectly fit each Crumbl cookie side-by-side, no matter what size. The “4- 
pack” pink box — the brand’s most popular and notable — was developed in 2018, shortly after 
Crumbl sold its very first cookie. The unique shape along with the brand's signature pink coloring 
made it instantly recognizable. 


Since opening its doors three years ago, Crumbl has expanded to over 370 bakeries in 36 states 
nationwide, making it the largest cookie company in the nation, as well as the fastest-growing 
franchise. No matter how big the brand becomes, Crumbl is a family-owned business that is proud 
to serve thousands of customers nationwide. With each new bakery, Crumb will strive harder than 
ever to fulfill its mission of bringing friends and family together over a box of the best cookies in 
the world. 
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Founder Biographies 


Jason McGowan 


Jason McGowan co-founded Crumbl amid a budding career in technology, 
specifically web development and product development. As an immigrant from 
Canada with no formal higher education, Jason came from humble beginnings 
that required grit and perseverance to get him where he is. Now, Jason serves as 
CEO and co-founder of Crumbl Cookies, leading the company with high-level 
strategy and unprecedented technology implementation. When Jason isn’t 
serving up the world’s best cookies, he loves playing board games, watching 
football, and spending quality time with his wife and 7 children. 


Sawyer Hemsley 


Community has always been extremely important to Sawyer Hemsley, and he 
makes the most of all his life experiences by being involved in organizations 
dedicated to leadership, service, and mentorship. Originally from Preston, Idaho, 
Sawyer moved to Logan, Utah to attend Utah State University. He earned his 
bachelor’s degree in communication studies with minors in marketing and 
multimedia development. What started as a side project with his cousin during 
school turned into a career as Sawyer and Jason McGowan co-founded the cookie 
empire Crumbl. He credits his family and growing up with a strong emphasis on 
work ethic for his success. He currently serves as the company’s COO. 
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FAQ's 


What is Crumbl's mission statement? 
Bringing friends and family together over a box of the best cookies in the world! 


What sets Crumbl apart from other companies? 
Our weekly rotating menu, high-quality cookie experience, unique and instantly 
recognizable pink box, and our people-first technology 


How did Crumbl begin? 

It all started with one big dream, two cookie-crazed cousins, and the perfect 
combination of flour, sugar, and chocolate chips. Crumbl was co-founded by 
Jason McGowan (CEO) & Sawyer Hemsley (COO) who teamed up to dive head-first 
into the world of baking. After thousands of dollars in wasted dough and recipes 
that didn't live up to expectations, the two cousins decided to take their 'perfect 
cookie quest' to the people. They gathered feedback and tested recipes — a 
practice that is still part of the Crumbl process—until they created the world’s best 
chocolate chip cookie. After developing the perfect recipe, the duo and their 
families opened Crumbl’s first store in Logan, Utah in 2017. 
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FAQ's 


How many stores are currently in operation? 
370+ in 40+ states across the nation 


How many cookie flavors are there? 

We take scores of popular desserts and transform them into unique, delicious, 
and high-quality cookies—everything from pies to candies. We currently have 
over 200 flavors and are always adding more. 


How have you sustained this level of growth? 

Our cookie-loving customers have been excited about the brand since day one. 
The brand hype is tangible whether it’s on social media, in stores, or by way of 
local delivery and nationwide shipping. We built that excitement and will 
continue to do so through our amazing franchise partners and dedicated bakers. 


What is next for Crumbl? 

Crumbl is always looking to maximize growth in every way. This includes opening 
more Crumbl locations along with optimizing the business's processes, products, 
and infrastructure. We strive to add more accessibility to our amazing products 
through increased locations and a constantly-expanding menu. We plan to 
spread Crumbl across the nation and eventually, the world! 


What makes Crumbl different from other cookie/dessert companies? 

Crumbl offers a rotating menu of over 200 flavors inspired by desserts of all kinds. 
Each week provides a brand new menu and a new lineup of flavors to taste. Every 
cookie is made fresh from scratch daily in our open-concept kitchens, where 
customers can watch the entire baking process from start to finish. Finally, every 
cookie is served fresh in our signature pink box. 
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How did Crumbl grow so quickly? 

Crumbl has heavily implemented social media into its business model from the very 
beginning. With TikTok specifically, we aggressively entered the space at the beginning 
of 2021. TikTok was on the rise, and we rose with the platform. We think of social media as 
an equal player in our product development process and heavily consider it when testing 
and producing new cookies. 


How did Crumbl grow so quickly on TikTok? 

Our business model and products cater perfectly to the TikTok sphere. We offer new, 
high-quality, compelling content every week that is met with TikTok creators looking to 
create replicable content for their viewers. This dynamic combination is what sparked the 
still-viral #crumblreview trend. 


How does technology play a role in your company? 

Technology is how Crumbl has been able to (and will continue to) pivot on a dime. We're 
able to update recipes company-wide, communicate with franchise partners, and interact 
with our customers. We provide an exclusive internal app to our employees that allows 
them to view sales numbers, Master Class materials, store strengths and weaknesses, 
company-wide rankings, and more. We've also used technology to make our in-store and 
app ordering experience seamless and easy. 


How do you come up with your cookie flavors? 

Our cookie flavors are largely inspired by customer feedback. We strive to take fan- 
favorite foods and transform them into cookies. A common approach we use is drawing 
inspiration from nostalgic flavors such as ice creams, cereals, and other desserts. We do 
our best to do these flavors justice and celebrate them in their best form. If we can’t 
perfect a flavor, we won't sell it. It's that simple. 


How do you choose/vet your franchise partners? 

Our franchise partners were Crumbl fans first. We are careful to choose individuals who 
are long-time fans of the brand and continue to uphold its mission. Passion must be at 
the forefront of these individuals and they must be present and engaged with the entire 
process. We vet for individuals who will be totally committed to the day-to-day 
operations. 
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QUOTE BANK 


Jason McGowan, CEO and Co-Founder: 


"We couldn't be more thrilled to bring Crumbl to so many communities around 
the nation. At Crumbl, our mission is to bring friends and family together over a 
box of the best cookies in the world. The level of growth we've already 
experienced is helping us do that in a bigger, more impactful way." 


"Expansion and innovation are key components of Crumbl’s brand identity, and 
have been since the beginning. On a marketing and branding front, Crumbl has 
continued to remain energized—implementing new campaigns and initiatives to 
keep the brand top-of-mind, relevant and exciting to Crumbl’s wide-reaching 
customer base." 


"The '3 C’s of Crumbl' include: Cookie Quality, Customer Experience and 
Cleanliness. Whether Crumbl is posting on social media, releasing new cookie 
profiles or launching technology enhancements, these key points should be 
rooted at the heart of every initiative." 


"Crumbl has achieved impressive growth since its inception only five years ago. 
The franchise-model business now has 370+ stores operating in 40+ states with 
dozens more on the way. Aside from growth, we feel so honored to contribute to 
the livelihoods of our 1000+ franchise partners." 


crumbl 


cookies 


€ 


eT, 


QUOTE BANK 


Sawyer Hemsley, COO and Co-Founder: 


"Crumbl Cookies is revolutionizing the way we look at cookies and the dessert 
experience. With a weekly-rotating menu , Crumbl takes every dessert imaginable 
and packs it into its perfect cookie form. We love the excitement and anticipation 
over each week's pink box." 


"When Jason and | first started Crumbl we had no baking experience at all—our 
cookies at that time were downright embarrassing. From that time, we learned 
everything we could about baking—we talked to bakers and chefs, we 
experimented, and wasted thousands of dollars worth of dough. Now, our cookies 
are better than anything else on the market—truly a gourmet experience. Taking 
the time to master our craft really made the difference for our business." 


"| personally pick the lineup each week in our weekly-rotating menu. | try to pick 
cookies that appeal to everyone while still providing a variety of new and exciting 
flavors. We typically try to include a chocolate or vanilla base, something frosted, 
then add more unique flavors." 


"We designed our kitchen specifically so customers can see the eggs being 
cracked, the flour being poured, and the dough being balled. This creates an 
immersive experience and shows our customers that we care about providing 
fresh, high-quality cookies." 
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QUOTE BANK 


Chelsea Currier, Vice President of Research and Development 


"Our cookies are more than just your traditional cookies. We like to provide 
innovative flavors that are inspired by cakes, ice creams, cereals, and other 
desserts. This strategy allowed us to create a bank of more than 200 flavors to 
serve in the weekly rotating menu." 


"The nuance of preference, the unique individual food experience and the treat 
nostalgia of youth is what drives us to create flavors that keep customers coming 
back for more." 


"Our cookie development is strongly influenced by our bakers across the nation. 
We take their feedback seriously when developing Crumbl cookie flavors." 


"Although our R&D team has decades of culinary experience under our belts, we 
strive continuously to be THE cookie experts. We continue to research, learn and 
taste our way through cookie development." 
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